
Overview
[image: ]
[image: ]






Reach
[image: ]
[image: ]
[image: ]


Engagement
[image: ]



[image: ]


[bookmark: _GoBack]Auddience


[image: ]
[image: ]

image7.png
= Gmail nbox - bro ha Rect ev u Analys @ Home | Chegg.com X | @ dedision science case < X Channel analy

<«

-]

B4 @ 0 a8

&

C @ studioyoutube.com,

D Studio CREATE (@) ‘

Channel analytics
Dec 17,2019 - Ja 202

Overview Reach Engagement Audience Last 28 days

Your channel
ours; duration Updated Jan 13, 2020, 1:30 PM

Dashboard

Videos
Playlists
Analytics
Comments

Subtitles

Monetization o o o o
Settings D 2 Dec 22, 2 Dec 2!
SEE MORE

Send feedback

Creator Studio Classic





image8.png
= Gmail X | B Inbox- brotherspahad X | @ Recent security events 4 Bus co @ decisionscience case < X » Channel anal

< C @ studioyoutube.com,

= 3 Studio BCREATE D of),

Channel analytics
Dec 17,2019 - Ja 202

Overview Reach Engagement Audience Last 28 days

Your channel
Bache! g Jnique viewers © Average views per viewer © u e Updated Jan 13,2020, 1:30 PM

1.2K 1.6 +58

Dashboard t7%

o

Videos
Playlists
Analytics
Comments

Subtitles

Monetization ] o ] D

settings ¢ 2 Dec22.2 Dec 26,2

SEE MORE

B4 @ 0 a8

Send feedback

&

Creator Studio Classic





image9.png
= Gmail nbox - bro ha Rect ev 4 Bu Analys @ Home | Chegg.com X | @ deision science case Channel analy

< C @ studioyoutube.com,

= 3 Studio BCREATE D of),

Dec 17,2019 - Jan 13, 202!

Overview Reach Engagement Audience Last 28 days
Watch time from subscribers Top countries
Your channel htime - Last 28 days ews - Last a
Not subscribed oE—— 65.1% India oE— 86.2%
BS  Dashboard
Subscribed e 307%
SEE MORE
Videos
L Unknown . 4.2%
= Playlists
SEEMORE Top subtitle/CC languages
M  Analytics ews - Last 28 da
B comments Gender No subtitles/CC e—— 93.8%
B subtites tews - Last 28 days English (United States) . 5.9%
Male oE— 83.0% English 1 0.4%
$  Monetization
Female - 17.0% SEE MORE
£ settings
SEE MORE
JB  sendreedback

&

Creator Studio Classic





image1.png
& Gmail

<«

-]

34 @ 0D a !

>

© Home|Cheggcom X

C @ studioyoutube.com,

D Studio

@ dedisio

ience case

Overview Reach Engagement Audience
e me (hours Subscribe
1.9K 107.5 +58
Your channel

Dashboard
Videos
Playlists

D> ) ) o o
Analytics I A N
Comments SEE MORE
Subtitles
Monetization Your top videos in this period
settings

Video

Send feedback
Absolute Barbecues Bhubaneswar (Detailed Viog) | Unlimited Veg & Non Veg (Buffet)

Creator Studio Classic

'

Secret Place in Navi Mumbai | Jugaadu Motovlog | Maharashtra Diaries - EP.03

Views

638

Channel analy

CREATE

Dec 17,2019 - Jan 13, 202
Last 28 days

Absolute Barbecues Bhuban. 55

‘ Secret Place in Navi Mumbai. 19

TRAVEL GUIDE TO LAVASA - 13

SEE MORE

Latest videos

Bhandardara Lakeside Camping and

21:43

)
= ) ENG 4 12020

%

=]




image2.png
= Gmail X | B Inbox- broth ha @ Recent security © Home|cCi co X | @ dedsion o » Channel analyt

< C @ studioyoutube.com,

= 3 Studio BCREATE D of),

Dec 17,2019 - Jan 13, 202!

Overview Reach Engagement Audience Last 28 days

Latest viueus

Video Views
Your channel R e
; ﬁ Absolute Barbecues Bhubaneswar (Detailed Viog) | Unlimited Veg & Non Veg (Bufet) 432 (307 638 F n
, = Secret Place in Navi Mumbai | Jugaadu Motovlog | Maharashtra Diaries - EP03 294 (19 200 Bhandardara Lakeside Camping and
Dashboard [ — De 2 9 Boating!
CHRISTMAS CELEBRATIONS AT MUMBAI AIRPORT | BELLA CIAO XMAS VERSION | ITM .. .
@ videos 3 ﬁ Dec 26,2 323 (25 298 First 11 days 23 hours compared to your typical
performance
aylist !
Playlists 4 ﬁ l?handardava Lakeside Camping and Boating 309 (318 162 e 163©
) A ew duratio 308 @
M Analytics s m IT IS IMPORTANT TO LOVE A MACHINE!! _-
Dec )19 Watch time (hou 86 @
B comments
B TRAVEL GUIDE TO LAVASA - WITH SUBTITLES | 340 KMS IN ONE DAY | MAHARASHTRA .. 4., , 108 SEE VIDEO ANALYTICS
B8 subtitles
B n TRAVEL GUIDE TO IGATPURI AND BHANDARDARA | 360 KMS IN ONE DAY | MAHARASH % 10f10 >
$  Monetization
s m Jungle Camp Puri | KIIT University Days (Dedicated to my friends) tas 015 25
£ settings sl
5 The day | met MSK VLOGS | Pune Stuntmen - Team Raw Stunterz s
JB  send feedback Dec 15, 2

My Mobile Viogging Setup for Small Creators | Budget Setup

2146
) ENG
= ) NG 012020 &




image3.png
<«

-]

34 @ 0D a !

>

& Gmail

C @ studioyoutube.com,

D Studio

Overview Reach Engagement

Traffic source types

Your channel

Dashboard
Videos
Playlist:

\aylists YouTube search
Analytics Browse features.
Comments External

Channel pages
Subtitles

Suggested videos

Monetization
Others

settings

SEE MORE
Send feedback

Creator Studio Classic

Traffic source: External

Audience

© Home | Chegg.com

37.6%

19.9%

17.4%

13.7%

6.3%

5.1%

X | @ dedisior

ience case < X » Channel analy

EX CREATE (D) ‘
Dec 17,2019 - Jan 13, 202

Last 28 days

Impressions and how they led to watch time

able Dec 17, 21 - Jan 13,202

Impressions

25.1K

Views from impressions

1.3K

Watch time from impressions (hours)

78.61

Traffic source: Playlists





image4.png
= Gmail X | & Inbox - broth had. X | @ Recentsecurity

< c

& studioyoutube.com,

© Home|C

X | @ dedsion s » Channel analyt

= (D3 Studio

Reach Engagement

Traffic source: External

Your channel

Proportion of your total traffic:

Dashboard
WhatsApp
||_, Videos
instagram.com
Playlist:
faytists Facebook
M  Analytics Gmail
B comments Facebook Messenger
E|  subtitles SEE MORE
$  Monetization
€2 settings Traffic source: Suggested videos
JB  sendreedback

Creator Studio Classic

>

Audience

17.4%

e—— 43.3%

- 184%

- 6.8%
- 6.2%
L] 2.7%
6.3% °

Traffic source: Playlists

Proportion of your total traffic:

Liked Videos

Liked videos

SEE MORE

Traffic source: YouTube search

Proportion of your total traffic:

absolute barbecue bhubaneswar

absolute barbecue

navi mumbai

bachelor viogs

CREATE

%

Dec 17,2019 - Jan 13, 202!

Last 28 days

0.1%

—— 100%

0%

-— 4.8%
- 3.4%
- 2.1%





image5.png
= Gmail nbox - bro ha Rect ev u Analys @ Home | Chegg.com X | @ dedision science case < X Channel analy

<«

-]

B4 @ 0 a8

&

C @ studioyoutube.com,

D Studio CREATE (@) ‘

Channel analytics
Dec 17,2019 - Ja 202

Overview Reach Engagement Audience Last 28 days

Your channel

el I Impre ~through rate e e viewers © Updated Jan 13, 2020, 1:30 PM
25.5K 5.1% 1.9K 1.2K
Dashboard 1 79% 1 28% t22%
Videos
Playlists
Analytics 5
Comments
Subtitles
Monetization ] ] ] ]
Settin Dec17,2 Dec 22, Dec 26,2 ec 31,2 4,202 202 J 202
gs
SEE MORE

Send feedback

Creator Studio Classic





image6.png
<«

-]

34 @ 0D a !

>

& Gmail

C @ studioyoutube.com,

D Studio

Your channel

Dashboard

Videos

Playlists

Analytics

Comments

Subtitles

Monetization

settings

Send feedback

Creator Studio Classic

Overview Reach

Engagement

Top videos

time (hours;

Absolute Barbecues Bhubaneswar (Detail.

CHRISTMAS CELEBRATIONS AT MUMBAI

Secret Place in Navi Mumbai | Jugaadu M

Bhandardara Lakeside Camping and Boati

2 E

IT IS IMPORTANT TO LOVE A MACHINE!!

SEE MORE

Top playlists

time - Last 28

Nothing to

SEE MORE

Top cards

Audience

© Home | Chegg.com

48.37

16.83

12.02

8.51

5.57

ience case < X » Channel analy

X | @ dedisior

Top videos by end screen

ﬂ CHRISTMAS CELEBRATIONS AT MUMBAI
n TRAVEL GUIDE TO IGATPURI AND BHAND
TRAVEL GUIDE TO LAVASA - WITH SUBTIT.
@ Viogging Fails | Durga Puja in Mumbai | Ex

IT IS IMPORTANT TO LOVE A MACHINE!!

SEE MORE

Top end screen element types

s nt shown - Last 28 days

Video

Subscribe

Channel

SEE MORE

CREATE

Dec 17,2019 - Jan 13, 202!

Last 28 days

%

1.7%

0.9%





