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Dev€loping a Model for Use of FearAppeals for Co!nt€ringVaccine Hesitancy in Inte.cukural Conlexts

Abof/vo Bhorcdvtoj ond Riu Mehta

Abstrace This paper proposes the con€ept of cultur€ as a variable in designing social marketing camPaisns for

Covid- | 9 vaccination. Fenr app€al has been often used for ind ucin8 safety behaviours in contexts of tmokinS, drugs

and risky driving.The authors claim that f€ar appeal can be efficacious for Pe6lading P€oPle to take Covid_|g

vaccinatlon ifit ures'cuhur€'as a fiken h analysd thre€ culturaldimensions that imPact the cognirive and affe€tive

processing of fear app€aL uncenainty avoidanc€, individualism,and hiSh/low-context communication.The research

develops a new c!lture-compatible communication model expandable to any vaccination drive or he:lth camPaiSn

pivoted to bring about change.
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Inacrion is Notan OplionrESG rnd Family Firms

Nuput Povon \ory ond Kovil Romochondrcn

Abstracc This article analyses how family frms,which constitute lndia! dominant ownershiP cate8ory com-

pare witlr nonfamlly llrms in ESG (Envlronmental, Social, and Governance) goak adoPtion.To accolnt for het'
eroSeneity within family firms,we investigat€ the ttandalone family firms (SFFS) seParately from family busine3s

Sroup affiliated firms (FBGFS).Resulre showthat nonfrmilyfirms Perform better than hmilyfirms in ovenll ESG

and E parameters.Withan hmily firms,FBGFs Perform better than the SFFS on S parameters Our analysh urges

the policymakers to .r€ate awareness, Provid€ a roadmaP, nudg€ th€ famit firms and Promot€ action toward

beinS Esc-conscious.
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DoAttilude and Subiective Norm Mediate the Re ationship Eetw€€n Social lledia e-WOl'4

and Creen P!rchase IntentoniAn Empirica InvestiSatlon Using PLS-SEt'1

Afso Pofueen ond Roshni Choudhotv

Absta.c Th€ existing research examin€s the imPact of social m€dia elecronic word-of-mo!th(e-Wol'4) adoPtjon

on gr€en purchase lntention and investitates the mediation €fiect of attitude and subje€tiYe norm betreen eWOM
adoptjon and Sreen purchase inention.The tleory of r€asoned action and the information adoPtion mod€l has

b€en combined to study tiis. Dab wa! collected from 228 r€spondents and analFed through Panjal l€.as. squares

structlr:l €quatlon modellint eLS-SEM). Results seded partjal mediation of Sreen Purchase attitude and subiective

norm exists in lhe relationship between e-WOM adoptjon and Sreen Purchase intentions.The resear.h focuses on

gr€€n purchase intention therefor€, it benefits th€ €nvironment and marteters of gr€en €osm€tic!

Keywords: Information Adoption Model, Partial Least Square-Structural Equatio. Mod€llin8, Social Media

eWOM,Theory of Reasoned Action
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